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Asking the Right Questions

Source: Nigel Cross, Design Thinking: Understanding How Designers 

Think and Work, Oxford UK and NY Berg, 2011
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1. What do we need to better understand your topic? 

2. What do we know little about in terms of your topic? 

3. What do you propose to study? 

4. What are the setting and the people that you will study? 

5. What methods do you plan to use to provide data? 

6. How will you analyze the data? 

7. How will you validate your findings? 

8. What ethical issues will you study present? 

9. What do preliminary results show about the 

practicability and the value of the proposed study?

Key Questions

Source: Maxwell , ñQualitative Research Design: An Interactive Approachò
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Source: Turnitin, schematic process 

Originality Check



1. Follow discussions

2. Post (work) content

3. Discover peers

4. Comment on research

5. Discover recommended papers

6. Share links to authored content

Online Collaboration

Source: Richard V Noorden, ñOnline 

collaboration: Scientists and the social networkò, 

Nature: International weekly journal of science, 

13 August 2014

6reasons of online collaboration



1. Post early results

2. Encourage feedbacks

3. Post published work

4. Post video of talk

5. Share within community

6. If possible, publish as success story

7. Update research directory

Online Collaboration

7ways to increase online visibility





Publication Lifecycle

Evaluation
Å Editorial (peer 

review)

Publication
Å Publishing services

Dissemination & Access
Å Paid or free (Open Access)

Preservation
Å Institutional 

repository

Reuse
Å Citation

Submission fee

APC

Subscription fee

Creation
Å Research authoring

Publish or Perish
Å Salami slicing
Å Hijacked journals
Å Predatory OA publishing
Å Automatic paper generator like 

SCIgen



To identify
relevant journals To make known 

to others

To prioritize suitable 
candidate

Relevance

Prestige

Visibility

Target Journal
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for individual researchers



h-index

Journal rankings 

(CiteScore, SCImago JR 

& Impact Factor)

20%-30% university 

rankings

Source: Web of Science, Journal Selection Process

Journal Selection Criteria
Data Sources

Metrics

ÅCitation is the ñcurrencyò of 

research

Journal Selection Process for the 

Abstracts & Indexes (A&I)

1 Basic journal publishing standards

1 Timeliness

2 Editorial convention

3 English language bibliography

4 Peer review

2 Editorial contents

1 Category

2 Level of multidisciplinary

3 Global diversity

1 Core journals

2 Authors/editors

4 Citation analysis

Å Altmetrics are alternative to 

measure research visibility, 

particularly online activities

Å Patents



Inputs Process Outputs

Primary KPI
Å Number of citations

Secondary KPIs
1 Number of collaborators > planning
2 Number of subject areas > planning
3 Number of publications at highly ranked 

prestigious journals > output
4 Number of online visibility (altmetrics) > activity

SmartMeasurableAttainableRelevantTime-bound 

4
ImpactsTime-lag



Submission Guidelines




